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ABSTRACT ARTICLE INFO

Introduction: This study examines the impact of nancial habits on the 
quality of consumer nancing in Islamic banking institutions in 
Banjarmasin, Indonesia. This topic is crucial as customer nancial behavior 
directly inuences the health and stability of an Islamic bank's nancing 
portfolio. Despite its importance, the specic mechanisms through which 
nancial habits inuence nancing quality, particularly with the 
involvement of product selection, remain underexplored. 
Methodology: A quantitative approach was employed, collecting data 
through a survey of 332 consumer nancing customers in Banjarmasin. 
Data analysis was conducted using Partial Least Squares - Structural 
Equation Modeling (PLS-SEM), encompassing the evaluation of the outer 
model, inner model, and mediation analysis. 
Result: The empirical ndings indicate that nancial management habits 
signicantly inuence nancing product selection, which in turn 
signicantly impacts nancing quality. Importantly, product selection 
mediates the relationship between nancial management habits and 
nancing quality. Furthermore, both installment payment habits and 
saving habits directly and signicantly inuence the quality of consumer 
nancing. 
Conclusion: This research concludes that customers' nancial habits, 
particularly nancial management, installment payment, and saving, are 
critical determinants of consumer nancing quality in Islamic banking, 
with nancing product selection playing a signicant mediating role. The 
main take-home message is that Islamic banks should integrate 
comprehensive assessments of customers' nancial behaviors into their 
nancing selection processes to strategically improve portfolio quality and 
effectively minimize default risks.
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INTRODUCTION

Indonesia witnessed a signicant structural transformation in its Islamic banking sector 

with the 2021 merger of three major state-owned Islamic banks into a unied entity, 

supported by regulatory approval from the Financial Services Authority (Otoritas Jasa 

Keuangan/OJK). Since then, the consumer nancing portfolio within Islamic nancial 

institutions has shown notable growth. However, this positive trend has been accompanied 

by a rising share of non-performing nancing (NPF), which reached 2.90% nationally, raising 

concerns about portfolio quality and credit risk management.

Similar dynamics have been observed in various regional branches of Islamic nancial 

institutions, particularly in Banjarmasin, where consumer nancing continues to expand 

monthly. Nevertheless, early 2023 data shows elevated delinquency rates (Kol 2) and NPF, 

indicating deteriorating credit performance. Some branches even reported NPF levels 

exceeding 10% of their total nancing portfolio, signaling the urgent need for improved risk 

mitigation strategies.

Fluctuations in daily delinquency and NPF trends often reect customers' underlying 

nancial habits—such as budgeting discipline, saving behavior, and consistency in 

installment payments. Inconsistent repayment patterns may stem from poor nancial 

planning, reliance on unstable income sources, or the lack of nancial literacy.

This study aims to examine the impact of nancial habits on the quality of consumer 

nancing in Islamic nancial institutions. It addresses ve key research questions: (1) Do 

nancial management habits signicantly affect nancing product selection? (2) Does 

product selection inuence nancing quality? (3) Does product selection mediate the 

relationship between nancial habits and nancing quality? (4) Do installment payment 

habits signicantly affect nancing quality? (5) Do saving habits and fund management 

behaviors positively impact nancing quality?

Adopting a quantitative approach, this research utilizes a survey of Islamic banking 

customers and applies Partial Least Squares Structural Equation Modeling (PLS-SEM) to 

analyze the relationships. The ndings are expected to provide insights for Islamic nancial 

institutions to better integrate customers' nancial behavior assessments in nancing 

decisions, ultimately supporting more sustainable portfolio quality. The remainder of the 

paper is structured as follows: literature review, research methodology, results and 

discussion, and conclusions including theoretical and managerial implications.

The Theory of Planned Behavior (TPB), as proposed by Conner (2020), suggest that the 

key proximal determinant of action/ behavior is one's behavioral intention to engage in that 

behavior. According to TPB, individual behavior is inuenced by three determinants: attitude 

toward the behavior, subjective norms, and perceived behavioral control. In the context of 

personal nance, these determinants help explain why individuals save, budget, or repay 

debts based on internal intentions shaped by beliefs, social expectations, and perceived ability 

to manage nances. This framework has been widely applied in studies of consumer credit, 



savings, and nancial product selection within both conventional and Islamic nancial 

contexts. The emergence of behavioral nance challenges traditional assumptions of rational 

economic agents. Egidi & Sillari (2018) argue cognitive biases, including overcondence, 

mental accounting, and loss aversion, signicantly inuence nancial decision-making by 

distorting individuals' perceptions of risk and reward. These biases contribute to behaviors 

such as loan defaults or the selection of nancial products misaligned with long-term 

objectives, thereby undermining overall nancial well-being. Incorporating the 

understanding of these biases into behavioral nance frameworks is essential for developing 

interventions and policies that promote more rational and goal-consistent nancial choices. 

Ranjan (2025) further discusses how behavioral nance has developed as a signicant lens 

through which banking and management operations are reviewed and rened. By 

integrating concepts from psychology, sociology, and economics, it provides a greater 

understanding of how human behavior drives nancial decision-making, which can also be 

applied to consumer behavior in credit repayment and saving.

Attribution theory offers a framework for understanding how individuals interpret the 

causes of events, particularly in distinguishing between internal and external factors 

inuencing outcomes. In nancial behavior research, this perspective helps explain 

variations in decision-making and risk perception based on how individuals assign 

responsibility for success or failure (Malle, 2022). Applied to nancial behavior, Mithila & 

Kabishka (2025) positive psychological attributes, including hope, efcacy, and resilience, 

play a pivotal role in sustaining consistent nancial discipline by reinforcing commitment to 

long-term nancial goals. These traits not only encourage adaptive coping strategies during 

economic challenges but also promote habits such as timely installment payments and 

routine saving. Embedding these psychological dimensions within nancial behavior models 

can provide deeper insights into the mechanisms that drive sustainable personal nancial 

management.

Meanwhile, Akkaya (2021) summarize about utility theory . It provides a foundational 

framework for understanding decision-making by modeling how individuals evaluate 

alternatives to maximize satisfaction or minimize risk. The distinction between cardinal and 

ordinal utility, along with the integration of expected utility models, allows for the formal 

analysis of preferences under certainty and uncertainty. However, empirical evidence and 

behavioral nance perspectives reveal that real-world decision-making often deviates from 

the rational assumptions of utility maximization, necessitating models that incorporate 

psychological and cognitive factors. In consumer nance, especially within Islamic banking, 

this translates into selecting products that optimize benets within ethical and nancial 

constraints.

Financial behavior is not solely the result of individual cognition but also social learning. 

Boto-García et al (2022) demonstrated that early nancial socialization and self-control 

signicantly affect individuals' saving behaviors in adulthood. These ndings are 
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particularly relevant for Islamic nance clients, where family norms, community 

expectations, and religious values contribute to nancial choices. This socialized learning, 

combined with behavioral self-regulation, plays a pivotal role in nancial outcomes like 

savings accumulation and creditworthiness.

 Several empirical works have examined nancial behavior in diverse contexts. Sadalia 

et al (2017) studied small and medium enterprises (SMEs) in coastal Medan and found that 

nancial behavior signicantly inuences performance. Their ndings emphasized 

budgeting discipline, debt management, and nancial planning as predictors of SME success. 

Similarly, (Susanto & Sirnawati, 2023) analyzed sustainable nancial behavior and concluded 

that social and environmental investments shape long-term nancial practices and 

responsible nancial consumption values consistent with Islamic nance principles.

Suriani (2022) and Indonesian-based studies provide localized insights into nancial 

behavior, but the scope remains limited in global comparative perspectives, particularly 

within Islamic banking environments. Moreover, while numerous studies have explored 

nancial habits, few have empirically tested the relationship between nancial behavior and 

nancing quality through product selection and repayment patterns in a syariah banking 

context. Therefore, this research seeks to bridge this gap by (1) Testing the inuence of 

nancial socialization, self-control, and nancial planning on installment repayment and 

saving behaviors. (2) Investigating how these behavioral variables affect nancing quality 

through the mediating role of product selection(3).

Contextualizing the analysis within Islamic banking in Banjarmasin, where empirical 

evidence remains scarce.

Hypotheses

Figure 1 illustrates the conceptual framework outlining the relationships between 

various nancial behavior constructs and nancing quality. It highlights how nancial 

management habits, nancing product selection, installment payment habits, and saving & 

fund management habits collectively inuence the overall quality of nancing. Each pathway 

Figure 1. Conceptual Framework
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is denoted by hypotheses H1 through H5, representing the directional impact among the 

variables.

Financial management behavior reects an individual's habitual actions in planning, 

controlling, saving, and allocating nancial resources Suriani (2022). According to the Theory 

of Planned Behavior Conner (2020), behavior is guided by intention, which in turn is 

inuenced by attitudes, social norms, and perceived behavioral control. In the context of 

consumer nancing, individuals with sound nancial management habits are more likely to 

make informed decisions about nancing products that align with their income stability and 

risk preferences. This is supported by empirical studies showing that nancial literacy and 

self-control signicantly inuence saving and spending behavior Boto-García et al (2022); 

Kaiser & Menkhoff (2017). Therefore, it is hypothesized that:

H1: Financial management behavior has a positive and signicant effect on the selection of 

nancing products in the consumer segment in Banjarmasin.

Financing product selection entails a consumer's decision-making process in choosing 

credit schemes that match their nancial conditions and repayment ability. The quality of 

nancing, often measured by timely repayment and non-performing nancing rates, is 

inuenced by how well the chosen nancing structure suits the borrower's capacity. Nugroho 

& Malik (2020) demonstrated that nancing sources and selection impact housing loan 

quality, suggesting that well-matched products lead to better repayment performance. This is 

consistent with behavioral nance underscores that fostering informed nancial choices can 

serve as an effective mechanism to mitigate nancial stress by aligning decisions with 

individual goals and capacities (Egidi & Sillari, 2018). Thus:

H2: Financing product selection has a positive and signicant effect on the quality of nancing in 

the consumer segment in Banjarmasin.

Building on the preceding hypotheses, it can be reasoned that nancial management 

behavior not only inuences nancing product selection directly but also affects nancing 

quality indirectly through this selection. Individuals with good nancial habits are more 

likely to assess loan terms carefully, consider long-term repayment capabilities, and avoid 

over-indebtedness. Fhatimasari Ansar et al (2022) found that income and nancial literacy 

shape nancial satisfaction and behavior, which further contributes to sound nancial 

outcomes. Hence:

H3: Financial management behavior has a positive and signicant indirect effect on the quality of 

nancing in the consumer segment in Banjarmasin, mediated by nancing product selection.

Timeliness and consistency in installment repayment are fundamental in determining 

nancing quality. According to, Mithila & Kabishka (2025) self-discipline and psychological 

strengths, such as conscientiousness and self-efcacy, serve as foundational drivers of 

consistent nancial behavior by enabling individuals to regulate impulses and maintain goal-

oriented actions. These traits facilitate prudent decision-making under uncertainty, fostering 

habits like budgeting, timely payments, and disciplined savings.. Harena & Camdzic (2024) 
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empirically found that member character and guarantees inuence repayment performance 

in murabahah contracts. Thus:

H4: Installment payment habit has a positive and signicant effect on the quality of nancing in 

the consumer segment in Banjarmasin.

Saving behavior reects a proactive nancial strategy that strengthens an individual's 

resilience against unexpected income uctuations. This practice not only provides a nancial 

safety net but also enhances the capacity to meet repayment obligations consistently. Akkaya 

(2021) expected utility theory suggests that saving increases one's utility by reducing future 

uncertainty. Furthermore, Safryani et al (2020) showed that nancial literacy and nancial 

behavior signicantly inuence investment decision-making, reinforcing the value of saving 

habits in nancial stability. Therefore:

H5: Saving habit and fund management have a positive and signicant effect on the quality of 

nancing in the consumer segment in Banjarmasin.

METHODHOLOGY, DATA, AND ANALYSIS

This study employs a quantitative descriptive approach to examine the inuence of 

nancial habits on the quality of consumer nancing in a selected Islamic bank in 

Banjarmasin, Indonesia. The use of a quantitative method allows for systematic, objective 

analysis of relationships among the observed variables Sugiyono (2017).

The unit of analysis in this study is individual customers who have accessed consumer 

nancing products from an Islamic bank operating in Banjarmasin during the period 

2021–2024. The total population of consumer nancing customers within this period amounts 

to 1,941 individuals. The sample was determined using purposive sampling, with inclusion 

criteria dened as follows: (1) Individuals who are active consumer nancing customers. (2) 

Residing in the city of Banjarmasin. (3) Having held active nancing contracts between 2021 

and 2024. This technique allows targeted data collection but limits the generalizability of the 

ndings. To provide transparency, respondent demographics such as gender, age, education, 

and income are reported in the results section. To determine the minimum required sample 

size, the Yamane formula was applied with a 5% margin of error:

Where:

 n = sample size,

 N = total population (1,941),

 e = margin of error (0.05).

n =
N

[1]
21 + N (e )

n =
1941

= 332
21 + 1941 (0.05 )

[2]
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Thus, the nal sample consists of 332 respondents. The data for this study were collected 

using two main techniques. First, questionnaires were administered to gather primary data 

related to the respondents' nancial habits, nancing product selection, installment payment 

behavior, and saving practices. Second, documentation was employed to obtain secondary 

data, including internal statistical reports and regulatory documents from relevant 

supervisory authorities, which provided contextual information on the performance of 

consumer nancing.

To measure the constructs in this study, a ve-point Likert scale ranging from 1 

(Strongly Disagree) to 5 (Strongly Agree) was used. The variable of Financial Management 

Habits (X1) was measured using indicators such as the preparation of a personal budget, 

expense tracking, and overall nancial control, based on previous works by Rahman et al 

(2020) and Suriani (2022). Installment Payment Behavior (X2) was evaluated through 

indicators including the timeliness of payments, frequency of late payments, and adherence 

to repayment schedules, referring to Harena & Camdzic (2024). Saving and Fund 

Management Habits (X3) were assessed through the frequency of saving, the proportion of 

income allocated to savings, and readiness in preparing emergency funds, with measurement 

indicators adapted from Safryani et al (2020) and Fhatimasari Ansar et al (2022). The variable 

of Financing Product Selection (M) was measured by assessing the respondent's 

understanding of Islamic nancing contracts, the suitability of the product to their needs, and 

the sources of information they used in the decision-making process, drawing from Nugroho 

& Malik (2020). The dependent variable, Financing Quality (Y), was evaluated using the 

standard nancing collectibility classication issued by the Financial Services Authority 

(OJK, 2013), consisting of ve categories: Current, Special Mention, Substandard, Doubtful, 

and Loss.

As summarized in Table 1, all variables in this study—ranging from nancial 

management habits to nancing quality—demonstrate strong construct validity and 

reliability, with AVE values exceeding 0.50 and both CR and Cronbach's alpha coefcients 

above 0.70. These results afrm the robustness of the measurement instruments and support 

their suitability for further structural analysis.

Table 1. Summary of Variables

Variable Indicators Source
Validity & Reliability 

Results

Financial 

Management 

Habits (X1)

Budget preparation, 

expense tracking, 

financial control

Rahman et al. (2020); 

Suriani (2022)

AVE > 0.50, CR > 0.70, 

α > 0.70

Installment 

Payment Behavior 

(X2)

Payment timeliness, late 

payment frequency, 

schedule adherence

Frida (2023) AVE > 0.50, CR > 0.70, 

α > 0.70
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Saving and Fund 

Management 

Habits (X3)

Saving frequency, income 

proportion allocated to 

savings, emergency fund 

readiness

Safryani et al. (2020); 

Ansar et al. (2022)

AVE > 0.50, CR > 0.70, 

α > 0.70

Financing Product 

Selection (M)

Understanding of Islamic 

contracts, suitability to 

needs, information 

sources

Nugroho & Malik 

(2020)

AVE > 0.50, CR > 0.70, 

α > 0.70

Financing Quality 

(Y)

Financing collectibility 

classification (Current, 

Special Mention, 

Substandard, Doubtful, 

Loss)

OJK (2013); Pradipta 

(2022)

AVE > 0.50, CR > 0.70, 

α > 0.70

The use of Partial Least Squares–Structural Equation Modeling (PLS-SEM) in this study 

is justied for several reasons. First, the research model is exploratory and involves multiple 

latent variables with reective indicators. Second, the primary objective is prediction and 

explanation of variance rather than theory conrmation, which aligns with the strengths of 

PLS-SEM. Third, the data characteristics, including a tendency toward non-normal 

distribution, make PLS-SEM more robust compared to covariance-based SEM (CB-SEM) in 

producing reliable estimates following the guidelines of Hair et al (2021). Second, the inner 

model evaluation assessed the structural relationships among the latent variables and 

examined the predictive relevance of the model. Third, path analysis was performed to 

identify the direct and indirect effects among variables and to assess the mediation role of 

nancing product selection. Finally, hypothesis testing was carried out using the 

bootstrapping method to determine the statistical signicance of the path coefcients, based 

on t-statistics and p-values. To minimize the risk of common method bias, Harman's single-

factor test was performed. The analysis showed that the rst factor accounted for less than 

50% of the total variance, indicating that common method bias is not a serious concern in this 

study.

RESULT AND DISCUSSION

This study investigated the inuence of nancial habits on the quality of consumer 

nancing using a quantitative approach and Partial Least Squares–Structural Equation 

Modeling (PLS-SEM). The ndings reveal signicant relationships between nancial 

management habits, installment payment behavior, saving and fund management, and 

nancing product selection with the quality of consumer nancing.

Among the 332 respondents involved in the study, the majority demonstrated sound 

nancial behavior. This is reected in the high average scores recorded for nancial 

management habits (mean= 3.918), installment payment behavior (mean= 4.032), and saving 
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and fund management habits (mean= 3.982). Notably, the nancing quality variable recorded 

the highest average score (mean= 4.723), suggesting that most respondents maintained good 

payment performance. Meanwhile, the mean score for nancing product selection was 3.396, 

indicating a relatively strong but slightly lower average compared to the other nancial 

behavior variables.

Further analysis using regression techniques conrms that all proposed hypotheses 

were supported with statistically signicant results (p-values < 0.05). These results suggest 

robust causal relationships between various dimensions of nancial habits and the overall 

quality of nancing. Specically, individuals who exhibit disciplined nancial management, 

timely installment payments, consistent saving practices, and informed product selection 

decisions tend to have better nancing outcomes. These ndings reinforce the importance of 

promoting sound nancial behaviors to enhance nancing sustainability and reduce credit 

risk in consumer segments.

As presented in Table 2, all proposed hypotheses are statistically supported, with T-

statistics exceeding the critical value of 1.96 and P-values below 0.05. These ndings conrm 

the signicant inuence of nancial management habits, nancing product selection, 

installment payment behavior, and saving & fund management habits on nancing quality, 

thereby validating the structural relationships within the research model.

The hypothesis testing results reveal several signicant relationships among the studied 

variables. Financial management habits have a strong positive inuence on nancing product 

selection, as indicated by a path coefcient of 0.368, a t-statistic of 5.796, and a p-value of 0.000. 

This nding suggests that individuals with disciplined nancial behaviors are more likely to 

make appropriate and informed nancing choices. Furthermore, nancing product selection 

signicantly affects nancing quality, with a path coefcient of 0.251, a t-statistic of 3.947, and 

a p-value of 0.000, indicating that the accuracy in choosing nancial products contributes to 

Hypotesis Original Sample T Statistics P Values

Financial Management Habits (X1) → 

Financing Product Selection (M)

0.368 5.796 0

Financing Product Selection (M) → 

Financing Quality (Y)

0.251 3.947 0

Financial Management Habits (X1) → 

Financing Quality (Y)

0.173 2.95 0.003

Installment Payment Behavior (X2) → 

Financing Quality (Y)

0.181 3.396 0.001

Saving and Fund Management Habits 

(X3) → Financing Quality (Y)

0.152 2.383 0.018

Table 2. Structural Model Assessment

Source: Primary Data Processing, 2025
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better repayment performance and reduced credit risk. Financial management habits also 

directly impact nancing quality, as shown by a path coefcient of 0.173, a t-statistic of 2.950, 

and a p-value of 0.003, suggesting that those who manage their nances well tend to maintain 

high-quality nancing. In addition, installment payment behavior shows a signicant 

positive effect on nancing quality, with a path coefcient of 0.181, a t-statistic of 3.396, and a 

p-value of 0.001, conrming the importance of timely and consistent repayment. Lastly, 

saving and fund management habits also play a signicant role in determining nancing 

quality, as indicated by a path coefcient of 0.152, a t-statistic of 2.383, and a p-value of 0.018. 

Collectively, these results support all the proposed hypotheses and underscore the critical 

role of nancial habits in inuencing the quality of consumer nancing.

Figure 2 provides a comprehensive visualization of the measurement model, 

illustrating the strength of relationships between observed indicators and their respective 

latent constructs. All indicator loadings exceed the recommended threshold of 0.60, 

conrming convergent validity across dimensions such as nancial management quality, 

nancing product assessment, installment behavior, and overall nancing quality. This 

structural coherence reinforces the reliability of the model in capturing the dynamics of 

nancing behavior.

All hypotheses proposed in this study were statistically supported, as indicated by p-

values of 0.000, which are well below the 0.05 signicance threshold. This implies that all 

hypothesized relationships are signicant. First, nancial management habits positively and 

signicantly inuenced nancing product selection (path coefcient = 0.368, t-statistic = 

5.796, p-value = 0.000). This nding aligns with previous studies by Rahman et al. (2020) and 

Suriani (2022), suggesting that individuals with disciplined nancial behaviors are more 

Figure 2. Structural Model
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meticulous in selecting nancing products that match their nancial capacity, thus reducing 

the risk of mismatched nancing and potential defaults. Second, nancing product selection 

signicantly affected nancing quality (path coefcient = 0.251, t-statistic = 3.947, p-value = 

0.000), conrming that appropriate product choices contribute to smoother loan repayments. 

This is consistent with Nugroho and Malik (2020), emphasizing the importance of matching 

nancing products to clients' nancial conditions. Third, nancial management habits also 

had a direct impact on nancing quality (path coefcient = 0.173, t-statistic = 2.950, p-value = 

0.003), reinforcing ndings from Ansar et al. (2022) that good nancial planning enhances 

repayment ability and prevents loans from falling into delinquency categories.

Fourth, installment payment behavior signicantly inuenced nancing quality (path 

coefcient = 0.181, t-statistic = 3.396, p-value = 0.001). Clients with consistent and timely 

payment habits are less likely to become non-performing, supporting Frida's (2023) ndings 

on the role of payment discipline in strengthening borrower credibility and maintaining 

collectibility status. Fifth, saving and fund management habits also played a signicant role in 

nancing quality (path coefcient = 0.152, t-statistic = 2.383, p-value = 0.018), suggesting that 

clients with emergency savings are better equipped to handle nancial shocks and maintain 

timely repayments. This supports the work of Safryani et al. (2020) and Ansar et al. (2022), 

who emphasize the role of nancial buffers in loan sustainability.

Lastly, this study conrmed the mediating role of nancing product selection in the 

relationship between nancial management habits and nancing quality (indirect effect 

coefcient = 0.092, t-statistic = 3.175, p-value = 0.002). This indicates that clients with sound 

nancial habits are more likely to make informed product choices, which in turn leads to 

improved nancing outcomes. These ndings highlight the critical role of nancial education, 

product suitability, and disciplined nancial behavior in enhancing the overall quality of 

consumer nancing.

The results presented in Table 3 show a signicant indirect relationship between 

nancial management habits and nancing quality through nancing product selection. The 

path coefcient of 0.092, with a t-statistic of 3.175 and a p-value of 0.002, indicates that this 

mediating effect is statistically signicant. This nding strengthens the argument that initial 

decisions regarding nancing product choices have long-term effects on the overall quality of 

nancing. It also highlights the essential role of nancial education in helping clients make 

informed decisions that match their nancial capacity and needs.

Hypotesis Original Sample T Statistics P Values

Financial Management Habits (X1) -> 

Financing Product Selection (M) -> 

Financing Quality (Y)

0.092 3.175 0.002

Table 3. Indirect Inuence Test

Source: Primary Data Processing, 2025
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The study conrms that strong nancial habits, including effective nancial 

management, consistent installment payments, and regular saving practices, play a key role 

in ensuring smooth nancing outcomes. Financing product selection serves as an important 

intermediary in this relationship. Clients who demonstrate sound nancial management are 

more likely to choose suitable nancing products, which in turn leads to better nancing 

performance. Therefore, nancial institutions should not only offer diverse and exible 

products but also provide guidance and educational support to empower clients in making 

responsible and informed nancing decisions.

In addition to the main hypothesis testing, further analysis was carried out to explore 

potential differences in the relationships among variables across demographic segments. The 

subgroup comparison was based on key respondent characteristics such as gender, income 

level, and education. This exploratory step aimed to identify possible moderating effects or 

variations in responses that could provide deeper insights into how nancial habits and 

perceptions of nancing quality may differ among groups. While no formal multi-group 

statistical testing was performed, descriptive comparisons suggested patterns worth noting. 

For instance, respondents with higher income levels tended to report stronger nancial 

management habits and more positive perceptions of nancing quality compared to lower-

income respondents. Such observations indicate that demographic factors may play a role in 

shaping nancial behavior and attitudes, highlighting the importance for Islamic banking 

institutions to consider these aspects when developing customer engagement and risk 

assessment strategies.

CONCLUSION AND SUGGESTION

This study draws several key conclusions addressing the ve research aspects related to 

nancial habits and the quality of consumer nancing in Banjarmasin.

First, nancial management habits have a positive and signicant effect on nancing 

product selection. Customers who consistently create budgets, record expenses, and manage 

their nances well tend to be more prudent in choosing nancing products that align with 

their needs and nancial capacity. Strong nancial understanding helps them avoid high-risk 

products and supports better decision-making.

Second, nancing product selection directly inuences nancing quality. Customers 

who choose nancing products appropriate to their nancial ability are more likely to 

maintain smooth installment payments, reduce delinquency risk, and sustain a favorable 

collectibility status. Therefore, the accuracy of product choice plays a crucial role in 

improving nancing outcomes.

Third, nancing product selection serves as a mediating variable between nancial 

management habits and nancing quality. Customers with strong nancial habits tend to be 

more selective in their product choices, which in turn contributes to better nancing 

performance. This indicates that good nancial habits affect nancing quality both directly 
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and indirectly through informed product decisions. Fourth, installment payment behavior 

has a signicant impact on nancing quality. Customers who consistently pay their 

installments on time demonstrate lower credit risk and are more likely to maintain a 

“Current” collectibility status. Thus, disciplined payment behavior plays a vital role in 

ensuring nancial stability and preventing non-performing nancing.

Finally, saving and fund management habits positively inuence nancing quality. 

Customers with regular saving habits and disciplined fund management are better prepared 

to face nancial uncertainties. This enables them to meet their installment obligations even 

during economic changes or personal cash ow disruptions, thereby strengthening nancial 

resilience and enhancing the overall quality of nancing.

This study conrms that nancial management habits, installment payment behavior, 

and saving and fund management habits play a signicant role in improving nancing 

quality, both directly and indirectly through nancing product selection. These results 

strengthen the theoretical understanding that responsible nancial behavior supports better 

repayment performance in Islamic banking.

Despite these contributions, the study has several limitations. First, the research was 

conducted only in Banjarmasin, which limits the generalizability of the ndings to other 

regions. Second, the use of purposive sampling restricts the representativeness of the sample. 

Third, the model did not include other potentially relevant variables, such as religiosity, risk 

preferences, or macroeconomic conditions, which may also inuence nancing quality.

From a practical perspective, the ndings offer important implications for Islamic 

banks. Institutions can use customer nancial behavior proles as an early warning indicator 

for potential nancing risk. Strategies such as targeted nancial literacy programs, 

personalized product offerings, and proactive engagement with customers showing weaker 

nancial habits may help mitigate the risk of non-performing nancing.

Future research is encouraged to expand the geographical scope to include multiple 

regions, apply probability sampling techniques to improve representativeness, and 

incorporate additional variables such as religiosity and nancial literacy as potential 

moderators or mediators. Such efforts would provide a more comprehensive understanding 

of the factors affecting nancing quality in Islamic banking and enhance the applicability of 

the ndings for practitioners and policymakers. These enhancements would provide a more 

comprehensive understanding of the determinants of nancing quality and support the 

development of more effective risk management strategies in Islamic banking.

ACKNOWLEDGEMENT

The authors would like to express their sincere gratitude to the Ministry of Education, 

Culture, Research, and Technology (Kementerian Pendidikan, Kebudayaan, Riset, dan 

Teknologi Republik Indonesia) for supporting this research through the BIMA 2025 Program 

funded by the DPPM for PTM schema. This support has been instrumental in enabling the 

103



successful completion of this study. The authors also extend appreciation to all respondents 

and stakeholders who contributed valuable insights to this research.

REFERENCE

Akkaya, M. (2021). Utility: theories and models. In Applying particle swarm optimization: 

New solutions and cases for optimized portfolios (pp. 3–14). Springer Publishing.

Boto-García, D., Bucciol, A., & Manfrè, M. (2022). The role of nancial socialization and self-

control on saving habits. Journal of Behavioral and Experimental Economics, 100, 

101903. https://doi.org/https://doi.org/10.1016/j.socec.2022.101903

Conner, M. (2020). Theory of planned behavior. Handbook of Sport Psychology, 1–18.

Egidi, M., & Sillari, G. (2018). The psychology of nancial choices: from classical and 

behavioral nance to neuronance. In The Behavioural Finance Revolution (pp. 71–93). 

Edward Elgar Publishing.

Fhatimasari Ansar, A., Rakhman Laba, A., Ratna, A., & Dewi, S. (2022). Analysis of the Effect 

of Income, Financial Literacy, Debt Holding, Financial Behavior on Financial Satis 

faction on Bank Woori Saudara and Bank Mandiri (Persero) Customers. Hasanuddin 

Journal of Applied Business and Entrepreneurship (HJABE), X No. X.

Hair, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S. (2021). Evaluation 

of Formative Measurement Models. https://doi.org/10.1007/978-3-030-80519-7_5

Harena, N., & Camdzic, R. E. (20024). Understanding Micro-Entrepreneur’s Indebtness� : 

What Drves Payment Behaviour? International Journal of Business, Economics and 

Law, 32(1), 175–181.

Kaiser, T., & Menkhoff, L. (2017). Does nancial education impact nancial literacy and 

nancial behavior, and if so, when? The World Bank Economic Review, 31(3), 611–630.

Malle, B. F. (2022). Attribution theories: How people make sense of behavior. Theories in 

Social Psychology, Second Edition, 93–120.

Mithila, G., & Kabishka, T. (2025). Financial Literacy and Financial Wellbeing-Empirical 

Evidence from Recent Graduates in Jaffna.

Nugroho, L., & Malik, A. (2020). Determinasi Kualitas Kredit Kepemilikan Rumah (KPR) 

Berdasarkan Perspektif Sumber Angsuran dan Rasio Fraud Account Ofcer. Sumber, 

15(0).

Rahman, A., Yousida, I., Kristansi, L., & Paujiah, S. (2020). Pengaruh Pengetahuan Keuangan, 

Perencanaan Keuangan Dan Kontrol Diri Terhadap Perilaku Pengelolaan Keuangan 

Pada Mahasiswa Yang Menjalankan Praktik Bisnis Dikota Banjarmasin. Jurnal Mitra 

Manajemen, 4(9), 1405–1416.

Ranjan, R. (2025). Behavioural nance in banking and management: A study on the trends and 

challenges in the banking industry. Asian Journal of Economics, Business and 

Accounting, 25(1), 374–386.

Sadalia, I., Syahyunan, & Butar-Butar, N. A. (2017). Financial Behavior and Performance on 

104



Small and Medium Enterprises in Coastal Area of Medan City. IOP Conference Series: 

Materials Science and Engineering, 180(1), 12257. https://doi.org/10.1088/1757-

899X/180/1/012257

Safryani, U., Aziz, A., & Triwahyuningtyas, N. (2020). Analisis literasi keuangan, perilaku 

keuangan, dan pendapatan terhadap keputusan investasi. Jurnal Ilmiah Akuntansi 

Kesatuan, 8(3), 319–332.

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. CV. Alfabeta.

Suriani, S. (2022). Financial Behavior. Medan : Yayasan Kita Menulis

Susanto, E., & Sirnawati, N. K. (2023). Perilaku Keuangan Berkelanjutan: Dampak Investasi 

Sosial dan Lingkungan. Syntax Idea, 5(12), 2604–2619.

105


	Page 1
	Page 2
	Page 3
	Page 4
	Page 5
	Page 6
	Page 7
	Page 8
	Page 9
	Page 10
	Page 11
	Page 12
	Page 13
	Page 14
	Page 15

